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In order to enhance the basic sketching skills that a designer must have, we cultivate the

skills of a designer by cultivating expressive techniques that express the true form of an
object through various drawing techniques, methods of utilizing materials, and methods

of using tools.
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O HZEE|C|XIRI | ( Computer Design |)
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This course cultivates the ability to utilize the Photoshop program for basic design

practice.

[t aims to equip students with the basic skills to become future designers by

acquiring the ability to develop more advanced and future-oriented design technologies

and new design methods on their own, as well as the production techniques.
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As a basic major subject, it aims to cultivate the ability to apply
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design to various media.
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In order to enhance the basic sketching skills that a designer must have, we cultivate the
skills of a designer by cultivating expressive techniques that express the exact
appearance of an object through various drawing techniques, methods of utilizing
materials, and methods of using tools.
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This course aims to cultivate the skills of illustration programs for basic design practice,
and to equip students with the basic qualities of a future designer by acquiring the
ability to develop more advanced and future-oriented design technologies and new design
methods on their own, as well as the production techniques.
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This course aims to further upgrade the skills acquired through the Major Foundation I
course and cultivate the ability to apply them to various design-related media.
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O SAYZAIXNSHA (Eastern and Western Clothing Reinterpretation) 2—1-3—3
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This course examines the history of fashion from ancient times to the Middle Ages,
modern times, modern times, and the present, as well as the origin and transition
process of Korean traditional clothing, and examines the spirit and culture of the times,



the sources of inspiration for fashion design. By expanding the class focusing on
Eastern and Western clothing theory, design creative practice is conducted so that the
aesthetic characteristics of each era can be newly applied and utilized in the
development of modern fashion design.
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As a basic and core course for fashion materials for nurturing textile specialists, this
course provides students with the ability to understand and manage the characteristics
of fashion materials such as yarn and fabric types, properties, fabric structure, and
processing methods.
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O EHIEMH0|Z (Flat Pattern Making) 2—1-3-3
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Study the human body measurement and various pattern designs and drafting methods
based on the observation of the structure and movement of the human body to
understand the common principles of all systems. In addition, it is possible to develop
various designs of length, sleeve, collar, and skirt patterns with a drafted circle.
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Students can understand fashion diffusion and consumer behavior, and learn fashion
marketing research methods such as environmental analysis, consumer analysis, and

STP. Students learn about fashion marketing mix management such as fashion price



management and fashion communication methods, and make and propose a marketing
plan. It is a core subject and compulsory subject of the Fashion Design major for
practical planning and exposure of fashion products.
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Students will acquire basic knowledge necessary to work as stylists through a correct
understanding of fashion coordination. Through personal style analysis, relevant
elements are combined according to the styling purpose or concept, and fashion
information culture skills are acquired through styling practice to create a
differentiated fashion image of a person or product.
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Textile design is a class that uses design elements to create patterns according to the
principles of design. Students understand and design essential patterns and materials
for textiles, and then use methods such as dyeing and silkscreening to produce
patterned fabrics in real life. By studying the course, you can develop excellent textile
design skills.
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This course applies the basic principles and elements of fashion design for creative

design development. Students can perform creative apparel design in line with fashion

trends by using schematics.
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O 20M|7|IHME2SE (20th Century Fashion and Culture) 2—2—-3-3
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Students will understand popular culture, the concept of fashion, and theories related to
the fashion subculture, and examine the influence of various genres of popular culture,
including movies, sports, pop music, and art, on contemporary fashion styles. It also
investigates and understands the relationship between socio-cultural factors and fashion
in class. This course is the basis for producing creative fashion talents with
convergence thinking.
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Students learn to integrate cutting-edge technologies—AI, VR, AR, metaverse, 3D, and
smart systems—into fashion industries, fostering competencies in digital fashion content
and smart fashion product development.
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O OIEmEZIC|XI2I (Art Fabric Design) 3—-1-3-3
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Students cultivate experimental and creative formative and compositional abilities through
research and practice of various expression techniques of textiles and fabrics (fabric,
knit), and develop design development and textile specialist abilities that can be applied
to the fashion field.
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O HY2HZHAEC|XIR(Tailoring Capstone Design) 3-1-3-3
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As a follow-up course to flat pattern making and apparel making, students learn the
techniques of advanced and advanced sewing process to learn and learn the overall
manufacturing process of tailoring used to make suits. In order to develop practical
skills in the fashion design industry, it is conducted as a capstone design project class.
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Students learn the distribution and organization of markets as fashion merchandisers,
that is, fashion product planners. Next, students learn the overall theory of fashion
company operation planning including fashion product planning, fashion store
management, fashion VMD, and fashion retailing, and develop their practical application
skills by composing their own fashion brand launch plan.
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Students can learn how to design patterns used in garment making by making and



outputting various actual patterns using various ICT CAD programs.
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In order to acquire the practical field of fashion design, it is a course in which
individuals or teams with a fashion company conduct design planning, design sketching
and market research, and material selection in the form of a project.
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Students learn the basic theory of three-dimensional foundation and various methods of
making clothes, and through this, they can show their driving force and originality in
creative design development and pattern development.
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O 3D7MdelAC|XIQl (3D Virtual Costume Design) 3—-2-3-3
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Students learn the ability to make and fit virtual costumes in 3D using 2D costume
patterns.
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Students develop Al-based fashion design planning skills required in the era of the
Fourth Industrial Revolution and learn fashion product planning and visual content
strategies using data analysis and digital trends.
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O ESYifMZM (Granduation Fashion Collection) 4-1-3-3
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This course completes the four-year fashion design major education through graduation
works. Students complete their job portfolio by producing their final graduation works
and presenting them through a fashion show.
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O MM ZIC|XII (Fashion Accessory Design) 4—2—-3-3
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This course is to understand basic theories such as the history and types of fashion
accessories such as bags, shoes and hats, and to make accessories to become a textile
specialist. It grasps the trends of fashion accessories and produces creative design props
using various textile materials and techniques.
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You will learn fashion technical design practices, such as company (industry) manuals,
production management, and fashion planning.
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O X&7tsmMEEAHAEL|XIRl(Fashion Promotion Start—up Capstone Design)

4—1-3-3

Students consider the social role of the fashion industry and learn about the success
stories and implementation techniques of sustainable fashion. Students implementation
of industry-university projects linked to the pursuit of eco-friendly clothing and the
development of sustainable fashion products through capstone design classes. it is
intended to enhance the practical competency of fashion promotion in the industrial
field, and to prepare students for employment and develop their professional careers.
This is a business start-up practical course for technical design practice. This is a
course to understand the components of fashion start-up, start-up methods and
practical processes, and to develop items necessary for a fashion start-up.
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This is the process of creating a portfolio suitable for the future employment goals and
fields selected by the student, and visually and effectively organizes the Ilearning
materials learned and practiced during the school year so that the ability and vision as
a designer can be expressed. Students can create a collection of works that are
important for evaluation by creating visual materials that are a medium to introduce
their history and abilities during job interviews.
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O KI§MC|XIQ! (K—Fashion Design) 4—2—-3-3
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Students learn the traditional composition, color, and essence of Korean clothing, and
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deal with various technical Korean costume designs through the aesthetic value and
expression methods of Korean clothing.
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O DjMVMDEZIC|XR! (Fashion Visual Merchandising Design) 4-2—-3-3
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Students understand the fashion brand strategy of fashion companies and learn the
process of styling and displaying products according to the concept. Students learn BI
work, the process of launching a fashion brand, concept and target setting, positioning,
product development, and planning and execution at each stage of promotion.
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